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Vision Statement 
 

Together, we see a world where people unite and 
take action to create lasting change - across the 

globe, in our communities, and in ourselves. 

Rotary International Strategic Plan 
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RI Strategic Plan: Priorities 
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RI Strategic Plan: Priorities 
RI’s Strategic Plan includes enhancing 
Rotary’s public image and awareness.  We 
strive to: 

Publicize action-oriented service 

Promote their networking opportunities and 
signature activities  

Promote core values of Rotary 

Unify image and brand awareness 
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RI Strategic Plan: Priorities 

Core Values 
Fellowship and global understanding 

We build lifelong relationships. 
Ethics and integrity 

We honor our commitments. 
Diversity 

We connect diverse perspectives. 
Vocational expertise, service, and leadership 

We apply our leadership and expertise to solve social issues 
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Session Objectives 

Develop a public image plan for your club 

Select your club’s signature service projects 
and/or activities  

 Identify Rotary resources for your public image 
chair 

 Connect your public image work to increasing 
membership 
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Discussion 
How would you answer? 

What is Rotary? 

What impact do Rotarians make in my 
community and around the world? 



TITLE  |  9   

What is Rotary 
People of Action 
 

Who we are (responsible leaders) 

What we do (connect) 

Why it matters (community impact) 
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Discussion 

What’s most important for the community 
to understand about these activities? 

What’s most important for our members to 
understand? 

What are some ways we could get that word 
out? 
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Creating Community Awareness 
Local Newspaper, Radio, and TV announcements 

Outbound emails (meeting notices; “alerts”)

Rotary club web page (updated frequently) 

Social Media 

 -Facebook     -YouTube 

 -LinkedIn     -Instagram 

 -Twitter      -Snap Chat 

Smart Phone App 
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Creating Community Awareness 

Genuine (your club) 

Relevant (your community) 

Specific/actionable (your impact or desired 
next step) 
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Club Examples 
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Rotary Public Image Resources 

Links to these resources and today’s session materials are on 
the Show Me Website under Take Action, Resources and 
President Elect Curriculum: 

www.showmerotary.info 

Lead Your Club: Club President’s Manual

 Lead Your Club: Public Relations Committee  

Voice and Visual Identity Guidelines 

 People of Action Campaign Guidelines 
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Rotary Public Image Resources 
You can also find promotional ads in the Rotary Brand Center 
at Rotary.org: 
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Session Objectives 
After completing this session, the club 
should be able to: 

 Develop a public image plan  

Select your club’s signature service projects 
and/or activities  

 Identify Rotary resources for your public 
image chair 

 Connect your public image work to 
increasing membership 
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Thank You! 


